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Retail Banking in Asia
In other term, retail banking can also be referred to as consumer banking. From McKinsey and Company, by 2020 Asia will go up to US$900 billion in retail banking revenue, growing at about 14% per yearly, becoming the second-largest wealth management region worldwide after the US. However, in the Asia-Pacific (APAC), this banking is being affected by the environmental character of the consumer, outbreak of new technology and the high number of the middle class specifically in urban areas. Due to these reasons, there are top trends factors finance professionals have to consider to remain competitive in this sector in Asia.
Changing customer demands and behaviour; this is the major trend in retail banking in Asia to ensure that the needs of the consumers are understood, empathizing with customers, frustrations and aspirations for the consumer which act as a basis for providing solutions on how to overcome them. From the research conducted by the Economist Intelligence Unit (EIU), shows that about 55% of bankers surveyed in APAC agreed that by changing customer’s demands and behaviour will improve retail banks in the next three years.
Data analytics and decision science; through data analytics and decision science, the wealth of customers can be taken which is so crucial in providing improvement of the customer performance. This has been greatly adopted by the customers in China, India, Indonesia, and South Korea who invest more in return for personalized products and services.
Increased Digital Transformation; digital technologies such as intelligence (AI), blockchain, chatbots, mobile apps and open APIs helps the customers in the area of innovation techniques hence creating personalized banking experiences.
Payments players to be banks’ biggest competition; like the case in China where Alipay and WeChat HD greatly dominated as the smartphone payments. This act has been taken by the bankers where 48% of the survey by EIU indicates that payments players will be their biggest competition over the next three years.
Shifting communication mediums; social media platforms like Facebook, Messenger, WhatsApp and WeChat are being used by most banks to deliver banking services to the customers. However, some banks use their media of communication like UBS have been greatly used in Singapore-based technology firm FinChat to develop communication in banking.
Rise of big tech disruption in financial services; with the establishment of the big techs like e-commerce, payment and social platforms are so important in improving offering financial services. This platform has been of a more advantageous banking system. 
	Platform model; with the coming of the platform like technologies have been able to raise the customer's expectations which enable them to compete in the field of marketing that drives traditional financial institutions away hence,  exploring new business platforms purposely for business-oriented.
	However, with the emergence of the new era in Asian banking which is growing rapidly will bring great importance, hence requiring a lot of attention to capture them. Consumer shift behaviour will force banks to change their working models to suit the needs of the customers. As such, new rules and high-risk towards customer segments will be part of the customer's burden when doing business which will cause negative pressure on returns. the banking industry has already begun encroaching on it, using direct payment as their main entry point. 

Citi on Treasury’s Real-Time Reality
	Treasures have changed as compared with a long time ago because of the changing nature of payments. Due to these changes, the treasurers must adhere to it for the cash crossing accounts many times a day, hence, becoming a continuous process, throughout the business day.
Putting Change in Context
	According to Chakravarti, there are several forces at work which impact businesses and the ways that treasurers and their teams manage cash, liquidity and foreign exchange. These forces are uncertainties over trade and changes in tax policies worldwide.
The Challenges
	To get ready for the real-time in the treasures new world budgets is challenging according to the Chakravarti. These challenges may include; budgeting challenges, difficulty in getting the funding by the treasurer, need of knowledge and skills on how cash managing are changing, the emergence of the technology that changes the business model and difficulty in prioritizing departmental transition by the treasurers.
Mobile Smart Kitchens Reinvent Food Delivery
	It takes much land, water, pesticides, electricity and fossil fuel to grow, harvest, package, transport and prepare the food before being consumed by people. However, from Alex Garden, the chairman and CEO of Zume Inc, for the food industry is a waste which adds up to $990 billion price tag.  “Zume is engineering the world's transition to a sustainable food future by providing the ‘sustainable tech' to reboot our food system and help food companies thrive in an increasingly delivery-enabled system while reducing waste and carbon emissions." Therefore,  in trying to meet these, Zume suggested some changes like from hot Pizza to a full-stack solution and rethinking food logistics.
Curbing digital advertising’s big payments fraud problem
	Online and mobile advertising with a large amount of money involved makes those areas extremely attractive for frauds. In a new PYMNTS interview, Yinglian Xie, CEO and co-founder of DataVisor, gives the details on how to stop such fraudsters before they get too far. According to him stopping this act also associate with some challenges like difficulty in getting customers and also it is so costly to install.
	In another hand, Citi on treasury’s real-time reality also focuses on the invoice innovation that's on the roadmap of 75 per cent of AP professionals, what Brexit uncertainty will mean for Ireland’s FinServ future, Bitcoin Daily: Indian Auto Manufacturer Calls for blockchain solutions; SEC accuses ICO incubator of violating securities laws, Zuckerberg to visit DC to discuss Internet regulations, Alexa users can donate to 2020 election using Amazon Pay, AB5 Is now the law of the Gig Land in California, BoA cooperating with CFPB probe into unauthorized credit card accounts and the unmanned Drone delivers healthcare supplies to Island in Ireland.
WeChat Pay
	This is the method of payment feature that is incorporated into the WeChat app, through which the users complete their payment easily by the use of smartphones. These features help the customers to fulfil their payment mode by use of different payment situation. The application of WeChat Pay in Asia would enable easily to act as an important payment mode for businesses that would reach all Asians shoppers worldwide. This will enable the Asians shoppers to chat, browse and make payments at any place – hence, making shopping in Asia easier. As such WeChat not only provides great benefits to its users but also enables businesses to spread widely.
Alipay
	Through the use of Alipay, it will provide payment services for a major eCommerce platform and other businesses that are located in Asia. Therefore, the use of Alipay will enable the customers to enjoy a frictionless experience in whatever mode of shopping they use.
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